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Sharing a passion for 
global entrepreneurship
“I’ve gotten e-mails from him at three in 
the morning and wondered—‘Does he 
ever sleep?’”

Students of Professor Bruce Bachen-
heimer, a high-energy serial entrepreneur 
who teaches global entrepreneurship, 
know that’s a fairly common experience, 
says Rumit Mehta '03, a former student 
who has remained close to his former pro-
fessor, even a decade after graduation.

Mehta arrived at Pace in 2001 to earn an 
MBA, and Bachenheimer was one of his 
professors. Both men, who share a passion 
for global adventures, had taken unusual 
and circuitous paths into the classroom 
where they met. 

A trained architect, Mehta had worked 
for many years in Savannah, GA, before 
deciding he needed a totally new career, 
although he was unsure what his next step 
should be. He chose Pace because of its 
international focus. Mehta was born in 
Kenya and grew up in Tanzania, in East 
Africa, and hoped to use his contacts there 
for a future business, its exact nature yet 
to be determined.

Bachenheimer, a clinical professor of 
Management and director of entrepre-

neurship at the Lubin 
School of Business, had 
trod many successful paths 
before returning to  
Pace—where he received 

his undergraduate business degree— 
to share his global business expertise. 
Among other things, he had worked  
for the Bank of Tokyo and Westpac, 
a major Australian bank, then lived 
aboard his 36-foot sailboat in the 
Caribbean for a few years. After that 
he started a teak-importing company 
based in Annapolis, MD, catering largely 
to fellow sailors. He attended business 
school himself at 40 in Australia.

All of which deeply impressed Mehta. 
“He was fresh of the boat. He’s very  

involved with business. He’s very fresh 
when it comes to content. That’s what 
struck me,” he says.

Their growing mutual respect deepened 
into friendship when Mehta started a 
specialized tour company in Tanzania. 
In 2007, four years after graduation, 
Mehta took a group including his 
former professor to the East African 
nation, introducing them to a wide 
variety of high-level contacts, including 
businessmen and government ofcials.  
He even organized several safaris. 

Today, Mehta is the founder and owner 
of Immersion Journeys, a full-service 
destination management company that 
arranges private tours and awareness 
programs to East and Southern Africa 
and Ghana. He works with several 
corporate and academic institutions such 
as Harvard Business School, Yale School 
of Management, Pace University, Babson 
College, and The Africa Channel.

“I think that was the tipping point when 
we got to know one another as well as we 
did,” recalls Mehta. “We bonded peer-to-

peer then, more than as professor-student.”
“Rumit was international and entrepre-

neurial,” says Bachenheimer. “Part of the 
appeal was his international aspirations 
and interest.”

 The two even share a birthday, June 2  
(albeit ten years apart), which they’ve 
celebrated together.

“Rumit is really detailed and committed 
to excellence,” says Bachenheimer admir-
ingly. “He’s very focused on the quality of 
the experience his company provides and 
he’s someone I know I can count on.

“Sometimes we’ll meet, just he and I. I’ll 
ask his thoughts and he’ll ask mine,” adds 
Bachenheimer. 

The two men look forward to many 
more years of friendship. “He’s defnitely 
someone I would stay in touch with for 
the rest of my life,” says Mehta. “He’s my 
unpaid cheerleader. Whenever I have a 
problem I need some advice with, I know we 
can have a glass of wine and fgure it out.”

A tough love approach 
for molding marketing 
students 
For Christine Leone '12, who now works 
in marketing for New York Sports Club, 
studying with Lubin Clinical Professor of 
Marketing Paul Kurnit ofered an 
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unprecedented experience—getting her 
frst grade that wasn’t an A. (It was a B+.)

She was also working harder, as Kurnit 
warned his students they would, than she 
had ever imagined possible.

“We’d be working on our projects until 
fve in the morning, go home to shower 
and come right back at 7:00 a.m. to keep 
going,” she recalls. But Leone was eager for 
more, knowing the world of advertising 
and marketing would be just as demand-
ing after graduation.

“He gets it. He knows what it takes. 
He understands the pressure,” says Leone 
gratefully. “He’s the best professor ever.”

Kurnit has taught at Pace for 15 years, 
after running a 200-person advertising 
agency, Grifn Bacal Inc., which was later 
sold. Leone immediately impressed him, 
he says, “with her high energy and passion. 
She did a lot. She was a major contribu-
tor. Some students are good in one area or 
another, but Christine was really excellent 
at pulling it all together. She’s an organizer 
and took the reins of production. She 
drank the Kool-Aid.”

Kurnit invites his most promising stu-
dents to join Ad Team, his intense, focused 
practical sessions that demand from each 
participant all the skills and attitudes they’ll 
need to succeed in the industry. After 
taking one of his classes, Leone was eager 
to join Ad Team. “He just had so much 
energy, so much knowledge, and so much 
creativity,” she says.

But Ad Team is not for the faint of 
heart, Kurnit says. “It takes students from 
unformed clay to fabulous sculpture.” The 
sculpting process, like anything involving 

sharp instruments, is rarely smooth or 
easy. “I teach tough, and I teach tougher 
every year, because millennials are often 
distracted. They’re not as disciplined as 
they need to be, or should be,” he says.

Hence the importance of students like 
Leone, who act as a necessary “irritant” to 
their peers, spurring them to the high-
est standards possible. Kurnit’s students 
quickly learn to expect what he calls “love 
notes.” These are no classic billets-doux, but 
“notes” in the Hollywood sense—specifc, 
no-nonsense demands for laging students 
to step up their game. 

Leone welcomed them.
“We’d been spoon-fed our entire  

lives, and he’d demand huge changes in 
our work. The notes would really call us 
out. But it made me a better performer 
and a better student and I’m grateful for 
that,” she says.

Leone, who attended a small private 
high school, is especially grateful she 
chose Pace, a place where professors “just 
genuinely care about us. There was noth-
ing in high school like the relationships 
I had with my teachers at Pace. They’re 
amazing people.”

 “It’s all about connecting with my 
students,” says Kurnit.

Leone now considers her former profes-
sor a personal friend. “He motivates you 
to be the best you can be.” She calls him 
for advice, and, when he ofered her a lead 
to a recent job and prepped her for the 
interview, (which she aced, winning the 
job), she knew he would be there for her, 
as he always has been.

"He’s seen me grow up.”

We bonded peer-to-peer then, 

more than as professor-student.
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